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ABSTRAK 

 

WAHYUDI, ILMAN. 2020. Skripsi “Pengaruh Promosi, Brand Trust, Dan 

Kualitas Layanan Terhadap Keputusan Pembelian Sepeda Motor 

Yamaha Pada Dealer Surya Inti Putra Probolinggo”. Program Studi 

Manajemen, Fakultas Ekonomi, Universitas Panca Marga Probolinggo. 

    

Penelitian ini bertujuan untuk mengetahui pengaruh secara 
simultan, maupun parsial, dan dominan antara variabel promosi, brand 

trust, dan kualitas layanan terhadap keputusan pembelian sepeda 

motor Yamaha pada Dealer Surya Inti Putra Probolinggo. Jenis 

penelitiannya adalah kuantitatif, yang menyebabkan hubungan antara 

variabel independen dan dependen. Pengambilan sampel sebanyak 40 

responden, dengan metode purposive sampling  
 Metode analsisis data dalam penelitian ini menggunakan uji 

SPSS Versi 22. Hasil penelitian menunjukkan bahwa promosi, brand 

trust, dan kualitas layanan berpengaruh secara simultan dan parsial 

terhadap keputusan pembelian, serta variabel yang paling berpengaruh 
(dominan) terhadap keputusan pembelian adalah variabel promosi. 

Hasil ini dibuktikan melalui uji hipotesis dengan thitung X1 sebesar 

6,092, thitung X2 sebesar 2,470, dan thitung X3 sebesar 3,313 yang 
menunjukkan lebih besar dari  ttabel yaitu 2,024. 

 
 

 Kata Kunci : Promosi, Brand Trust, Kualitas Layanan, Keputusan 

Pembelian. 
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This research was conducted with the aim of knowing the simultaneous, 

and partial, and dominant influence between the promotional variables, brand 
trust, and service quality on purchasing decisions for Yamaha motorbikes at 

Surya Inti Putra Probolinggo Dealer. This type of research is quantitative, with 

the variables used are promotion variables, brand trust, and service quality as 
independent variables and purchasing decisions as the dependent variable. The 

population in this study were consumers who made purchases in September 
2020 at Surya Inti Putra Probolinggo Dealers. Sampling was 40 respondents.  

The data analysis method in this research uses validity test, reliability test, 

classical assumption test, multiple regression analysis, hypothesis testing, and 
the coefficient of determination. The results showed that promotion, brand trust, 

and service quality had a simultaneous and partial effect on purchasing 
decisions, and the most influential (dominant) variable on purchasing decisions 

was the promotion variable. This result was proven by testing the hypothesis 

with t count X1 of 6.092, t count X2 of 2.470, and t count X3 of 3,313 which 
shows that it is greater than t table of 2.024. 
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