
The effect of e-service quality,
consumer trust and social

media marketing on intention
to use online transportation

services
by Ngatimun Ngatimun

Submission date: 20-Sep-2023 01:53AM (UTC-0700)
Submission ID: 2171452583
File name: 1_artikel.pdf (349.51K)
Word count: 4947
Character count: 27143



1

1

1
1 1

1
1





1

1

1



1



1









97%
SIMILARITY INDEX

97%
INTERNET SOURCES

31%
PUBLICATIONS

34%
STUDENT PAPERS

1 97%

Exclude quotes On

Exclude bibliography On

Exclude matches Off

The effect of e-service quality, consumer trust and social
media marketing on intention to use online transportation
services
ORIGINALITY REPORT

PRIMARY SOURCES

www.growingscience.com
Internet Source


