DAFTAR ISl

Daftar Isi Halaman
HALAMAN JUDUL .....ooiiiiiiiiiiesieseese et i
DAFTAR TABEL ..ottt sttt i
DAFTAR GAMBAR ..ottt sttt iv
BAB I :©  PENDAHULUAN. ...t 1
1.1 Latar Belakang.......coccooveieieiiieieicieseeeeee e 1
1.2 Rumusan Masalah ... 5
1.3 Batasan Masalah..........ccccccovveiiiiiiiiinise e 6
1.4 Tujuan dan Manfaat Laporan ...........ccccceeveeveevieseesesie s 6
1.4.1 TUJUAN LAPOTAN ..oviiiiiieiieieie ettt 7
1.4.2 Manfaat Laporan .........ccccccovveveiieieeie e 7
1.5 ASUMSI PENEIILIAN .....cciiieieieiecc e 8
BAB Il  KAJIAN PUSTAKA ...ttt 9
2.1.1 Pengertian Brand IMage .........cccocvvvveveeieiieeve e 9
2.1.2 Indikator Brand IMage ..........ccccccvevveiieiecie e 10
2.2 HAIGA ..o 10
2.2.1 Pengertian Harga ..........ccoceevieiieie e 11
2.2.2 IndiKator Harga...........ccoovviieneieneseseseeeeee e 11
2.3 Kualitas Pelayanan ...........cccccooveviiiiii i 1
2.3.1 Pengertian Kualitas Pelayanan .............ccocooeiininnninnnns 13
2.3.2 Indikator Kualitas Pelayanan..............cccccevviviciievciieieenns 14
2.4 Purchase INteNtioN..........ccceevieiieieee e 14
2.4.1 Pengertian Purchase Intention ...........ccccceevicvieiciicceens 14
2.4.2 Indikator Purchase INtention..........cccoccevivevvnieivenie e 15
2.5 Hubungan Antara Variabel.............ccccoooovviiiiiiiici e 15
2.6 Penelitian Terdahulu............cccooeiiiiiiieiiece e 17
2.7. Kerangka BerfiKir..........cccooeiiiiiiiiiic e 23
2.7.1.Pengertian Kerangka Berfikir...........ccocoovviiininnininninns 23
2.7.2 Hipotesis Penelitian ..........cccooeveieneiiienieieeese e 25
BAB Il :  Metode Penelitian.........cccooeiieiiiiieiiesicc e 26



3.1 JENIS PeNEIIEIAN ..o 26

3.1.2 Definisi Operasional Variabel ............c.ccooooeiiniiiniinins 26
3.1.3 INStrumen Data ..........ccovviiiieiieeee e 25
3.2 Populasi dan Sampel.........cccooeiiiiiiiiiieee s 29
3.2.1 Pegertian POPUIAST ........ccccveiieiieiieie e 29
3.2.2 PengertianSampel ........ccoveiiiiieiereee e 30
3.3. Sumber Data dan Metode Pengumpulan Data....................... 31
3.3.1 SUMDET DALA ....ccvveireiieiiieiie e sie e e e 31
3.3.2 Metode Pengumpulan Data ...........cccceveveeieiiieieeie e 31
3.4 Metode Analisis Data ........ccccovviieiieiiesieneee e 32
3.4.1. Uji Validitas dan Reliabilitas.............cccccceevvivveiiieveiiicieenns 33
3411 Uji ValdItas......ccooeiiiiiieieie e 33
3.4.1.2 Uji Reliabilitas...........cccoveiieiieiicie e 34
3.4.2 Uji ASUMST KIBSIK .....covviiiiiiiiicicscceeeee e 34
3.4.3 Analisis Regresi Berganda ............ccccoeveveeieiiieineriesieseenns 37
3.4.4 Koefsien Determinasi .......c.cccocevveieenieenienieseesineseeseesieseens 38
3.4.5 Pengujian HIPOLESIS ...ccveeveiieiiieiiciese e 39
3.4.5. 1 Uji Parsial (UJit) oo 39
3.4.5.2 Vaiabel DOmMINan .........cccccevieiieniieninie e 39
BAB IV Hasil Penelitian Dan Pembahasan ............ccccoccvvvviveiiiinni e 41
4.1 Hasil Penelitian.........ccooviieiieecieseee e 41
4.1.1 Gambaran Umum Perusahaan ............ccccooeveneienenesnsnnnens 41
4.1.2 Deskripsi RESPONAEN ........ccueiviiiiiriiiiiecee e 44
4.1.3 Deskripsi Penilaian Responden ...........cccccevvevveieeiecvecieenne. 45
4.2 ANAlISIS DAt ......oovveieeiecie e 47
4.2.1 Uji Validitas Dan Reabilitas ............cccccocvevviieiieeieciesieene, 47
4.2.2 Uji ASUMSIE KIASIK ... 49
4.2.3 Analisis Regresi Berganda .............ccccoeevveveivieieese e, 53
4.2.4 Koefesien Determinasi ........cccvevveveeresieieenneie e 55
4.2.5 UJi HIPOLESIS ..ottt 55
4.3 Pembahnasan ..........ccoccveiiieiieie e 57
4.4 Kerangka Berpikir .......cccoooveiiiiiiiiiiiineeese e 59
BAB V Kesimpulan Dan Saran ..........ccccceeieeiie e 60
5.1 KeSIMPUIAN ..ot 60
5.2 SAIAN ..ottt 60
DAFTAR PUSTAKA ..ottt sttt 62
LAMPIRAN-LAMPIRAN. ... .ccoiiiitit ittt 64



